The Beginner’s Guide to
Overnight Traffic

7 Steps to
Getting Massive Traffic

Using Google™ AdWords™

This Special Report brought to you by:
Lino Curci

Please thank the person who gave you
this report by visiting their website.

Click Here



http://www.earnmoneyininternet.com/

”

The Beginner’s Guide to Overnight Traffic™ "/ Steps to Getting Massive Traffic Using Google AdWord's

NOTICE: You Do NOT Have the Right
to Reprint or Resell this Report!

You Also MAY NOT Give Away,
Sell or Share the Content Herein

If you obtained this report from anywhere other than

http://www.directoryofezines.com, you have a pirated copy.

Please help stop Internet crime by reporting this to:

support@realworldtactics.com
© Copyright Charlie Page

I —_— — —_— — —_— — —_— — —_— — —_— — —_— 1

I want to be able to give away reports

| like this and earn commissions? I
I |
i Click here to learn more |

|

S

ALL RIGHTS RESERVED. No part of this report may be reproduced or transmitted in any form whatsoever,
electronic, or mechanical, including photocopying, recording, or by any informational storage or retrieval
system without express written, dated and signed permission from the author.

DISCLAIMER AND/OR LEGAL NOTICES: The information presented herein represents the view of the author
as of the date of publication. Because of the rate with which conditions change, the author reserves the right
to alter and update his opinion based on the new conditions. The report is for informational purposes only.
While every attempt has been made to verify the information provided in this report, neither the author nor
his affiliates/partners assume any responsibility for errors, inaccuracies or omissions. Any slights of people or
organizations are unintentional. If advice concerning legal or related matters is needed, the services of a fully
qualified professional should be sought. This report is not intended for use as a source of legal or accounting
advice. You should be aware of any laws that govern business transactions or other business practices in your
country and state. Any reference to any person or business whether living or dead is purely coincidental.

Page 2


http://linokurci.lifestyles.hop.clickbank.net/
mailto:support@realworldtactics.com
mailto:support@realworldtactics.com
http://linokurci.lifestyles.hop.clickbank.net/

The Beginner’s Guide to Overnight Traffic™ "/ Steps to Getting Massive Traffic Using Google AdWords”

About Charlie Page

Charlie Page is the author of over 10 eBooks on Internet marketing and the owner of the
Directory of Ezines.

The Directory of Ezines is the world's first and best online resource for advertising and
article marketing with ezines, also known as newsletters.

He is considered the leading expert on marketing with ezines.

Charlie began his online career as a copywriter. His specialty as a copywriter is writing
sales letters, selling emails, and autoresponder messages that cause readers to take
action in record numbers. One of Charlie's sales letters garnered an amazing 34%
conversion rate during the introduction of a very well-known eBook about Internet
marketing.

In 2000, Charlie joined the Directory of Ezines as a member and began using ezine
marketing to grow his business. The result? 18 months later he bought the company!
He continues to teach his DOE members how to create their own success story using
ezines.

Charlie has contributed to books in print as well as eBooks, helping Robert Allen
complete Multiple Streams of Internet Income as well as working with Jay Aaron and Jay
Conrad Levinson (the father of Guerilla Marketing) to create their web and print project
called Guerilla Marketing to the Masses.

Charlie has been interviewed by the best and brightest minds online including Alex
Mandossian, Yanik Silver, Jim Edwards, Jack Humphrey and many more.

You can see all Charlie offers at his home page www.charliepage.com.
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Introduction

Hel | o, tobmlcomie kaito The Begi nner 6s Guide to Overnight

where | 6m goi ng ASeen $tepatac GettigMassive Traffic Using Google E

AdWords E 0.

|l &m really excited about this guide because i f yo
you absolutely need the Beginner Traffic S7 E strategy as described in these pages.

I f youdve ever thought ab AdWordsEito promote youe site,
then this is the key that will unlockthe doors of massive opport.
and riches!

But herebés the wsuér prising bon

Even if you D ON 6 ihtend to use AdWordsE as a long-term strategy,
youol l still find this guide to be your own

The reason?

Because inside these pagesyou 6l 1 di scover how €EdaobaoostysdurWor ds
income across ALL your marketing efforts, including affiliate marketing , joint
venture marketing , Search Engine Optimization (SEO), and more.

You see, some of t
|l etters before a b
quickly boost conversions.

h doés r ik todesttheirsaldset er s us
i uct

e
g | a ost acburdieeveag tos e it 0s
So, instead of launching a product with an unpredictable sales letter, they can launch

confidently since they know their proven sales letter will pull down massive sales for
them.

And now these profit secrets are yours!
Whether you want to use AdWordsE to drive hordes of cash-paying customers to your
site tonighté or you just want to g wboutktdparn est yo

the ultimate the strategy that will put you on the fast track to success.

As you may probably know, Saleen S7 is a high-performance, super fast automobile
which is capable of over 200 miles per hour. Zero-to-60 time is under three seconds.
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Well, | refer to the 7 steps of building a successful anpl profit-pulling AdWordsE
campaignasfiBegi nner Tr afAnddyoBToHd ow t hese steps, youc
drive targeted traffic to ANY website i overnight!

Hereds a qui ck ofvBeagiiremerofTrtahfeftirat®yiyot hat youdl |
learning:

#1171 SELECT your keywords:In t his step youdll discowef how
keywords that will attract hungry, cash-in-hand customers to your site!

#2 i STRUCTURE your account: Her e youé6l |l |l earn how to boost
rates by creating separate keyword lists, ad groups, and campaigns.

#3 1 SEIZE your prospects' attention withyourads:In t his step youol |
how to write an ad that gets attentioné and gets

#4 1 SEND your prospects to a compelling landing page: Within these pages are
the sales letter secrets of turning those clicking browsers into paying customers!

#5171 SETUP your campaigns: Her e we 01| | pull everything youdv:
and actually go through the step-by-step process of setting up your first AdWords

campaign. No guesswork required i just follow the easy directions and screenshot

illustrations!

#6 1 SELL more by testing and tracking:In t hi s step youdéll 1l earn
is to give yourself an instant pay raise by determining what keywords, ads, and sales
letters pull in the most money for you!

#7 1 SAVE time and money with thesetools:Fi nal |l y, in this | ast se
learn what tools you can use to make your campaigns even more effective.

Side bar : When you log into Google E AdWordsE to start a new ad
campaign ( http://adwords.go ogle.com ), youol I notice that youbo
to create an ad first and then choose your keywords.

For the purposes of this ebook, however, weore
choosing your keywords as the first step. That 6s because your
keywords will affect how you wr ite your ad. That means wedol | be
creating keyword lists first, saving them, and then creating ads

later.
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Since the ebook steps arenodot I|isted in exactly
Googl ebs c amp-ap steps, ysuentay wish to read this book in its

entirety before setting up your account. Later on in this ebook T in

Step#5 - wedl | | ook at t he-bg-stapoptocessofesgiting up

a new campaign.

I f youdre the type who | earns best by seeing the
finer details, look over the step-by-step process first, and then start reading this
ebook in order.

WAIT! You may be eligible for a free $50 advertising bonus!

Yes! GoogleE is offering $50 in free advertising to new account holders i and you
may be eligible!

If you are eligible, follow these instructions now to claim your free $50 in GoogleE
advertising creditsé

1. Use the following link to reach the Google E AdWordsE page:
https://adwords.google.com/select/main?cmd=Login&sourceid=Yh91503

Please note that this offer is only available to you if you see a
reference to the free $50, as shown in this screenshot:

Google

AdWords

gack YAHOO!

1o Small Business

Special Offer for Yahoo! Small Business customers.
Sign up for Google AdWords and receive $50% worth of targeted advertising.

*alid only for new Google AdWords customers with self-managed signup. Offer based on a
$55 total credit, which represents $50 of advertising credit and a $5 activation fee. Adverisers
will be charged for advertising that exceeds the promotional credit. Adverisers will need to
suspend their ads if they do not wish to receive additional charges beyond the free credit
amount. Subject to ad approval, valid registration and acceptance of the Google AdWords
Program standard terms and conditions. Offer is non-transferable and may not be sold or
bartered. Offer may be revoked at any time for any reason by Google Inc. ONE PROMOTIONAL
CREDIT PER CUSTOMER. The advertising credit is only available for orders submitted through
the URL provided in this promotion.

In order to claim your sign -up bonus, you MUST see the message
fiSpecial Offer for Yahoo! Small Business customers. Sign up for
Google E AdWordsE and receive $50* worth of targeted advertising.

o
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I f you do not see this messNOfadigibletohteen youdr e
offer (or the offer has expired).

2. Next, you need to signup as a new account holder , With a new
email address and credit card (or virtual credit card). Remember,
this offer is for new account holders only.

3. This offer is subject to change at any time. Please note that you
are responsible for reading and adhering to all rules, conditions,
requirements and other terms of servic e. Please be sure to read all

information in the fine print.

Now | et 6s diBeginoey Faffic $37h e E strategy and learn how to put it to work
for youé

Step 1: SELECT Your Keywords.

This step is extremely important.

If you choose the right keywords,
youdll enjoy targeted traffi c-payingtbuyepsaverts ir

If you choose the wrong keywords i those that are two vague or too broadi you 6| |

likely drain your ad budget quickly without any sales or other conversions to show for
it.
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that you already have a niche ar
ady d e grabdteigsifree abookli o s e é

In this report which was co-written by Jimmy D.
Brown and Nicole Dean, you'll find out how to
turn Private Label Products and Articles into a
small reports business.

Click here to read this free report.

Her e O6guickatipt hat you can use to discover niches you

Quick Tip  : Need a niche? Dondét know wher e Heo edtsathtoww t o
find niches you never would have thought of on your owneé

Simply log into your favorite keyword tool (free or paid) and start

running searches for broad terms like this: Aihowto O, fAsecret O,
fieliminate 0, fget rid of 0, fAbuyo, fpurchase 0, fibook 0, figuide o,
fiinformaton ©0é and so on.

Youol I u n c o v efnichésasing this amazing strategy i and 106d
be willing to bet money youodoll find niches you
existed!

Now back to choosing keywords for known niches an

Choosing the right keywords is a two-pronged process.

1) On the one hand, you can use keyword tools to help you create a list of
possible words.

2) However, you must then manually comb through this list to determine how
useful each word might be in attracting targeted traffic.
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Let me give you an example i

Suppose you ¢ reated an ebook all about training golden retrievers to
be hunting dogs. Now consider this keyword phrase: #fg
training. o

At first glance, that looks like a great keyword for your purpose.

However, itds tdobebfibadini ngo c dgodrhiingadodg er

to go huntingé but most people who type that Kk
search engine are likely looking for information about obedience

training or housetraining.

As such, you might expect to get some traffic from a word like that,

butyou might also be disappointed in a low conversion rate. Better

words for this particular topic might include
retriever hunt i ng Ewvenbettanis sogethtng more specific

to your product, such as fAgolden retgueder Ohuni

While those longer (more specific) phrases might not get as much traffic as a broader
(shorter) phrase, you can be assured of getting a higher conversion rate since the
searchers are looking for something very specific.

In other words i

The more specific the keywords, and the more related they are to your exact
offering, the better response you can expect to get.

Now | et 6s | thredsteptprtolteess of creating a |list of tart
1) FIND OUT relevant keywords.
Your first step is to find out relevant keywords using a few basic strategies.
C Simply brainstorm a list of keywords that you think your market will
use to find you and your products. Of course in order to do this, you must

understand yourmarket .1 f you havenotiouwsly prefded yndpr e v
researched your market, now is a good time to do so.

(@~

You can also determine which keywords your top competitors are
optimizing for to get a sense for what words your market uses. Examine

their different pages and see if you can tell what words get repeated

often.| f they use fitagsd on their blog entrie
theydbre using to tag posts.
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C You may also want to view the document source, which reveals the
meta tags for the website. Not all sites use meta tags. However, those
that do will give you an idea of what the webmaster had in mind in terms
of optimizing for certain keywords. If this is a fairly good marketer, then
itdéds likely safe to assume that they chose
first doing research.

Once you have a general idea of how your market may search to find products like
yours, you can move on to step twoé

2) FEED your list with new keywords using a keyword tool.
Once you have a short list of keywords your market might use to find you, you
can quickly and easily expand that list by using a keyword tool. Google makes it

easy since they provide their own keyword tool.

Note: If you already have a favorite keyword tool that you use, then by all
means use it. You can copy your own list of keywords into your campaigns.

You can find Googlebds keyword tool her e:
https://adwords.google.com/select/KeywordToolExternal

Preferably, you can also reach it from within your AdWords account. Simply log
i nto your accodoolsg anid ctkh emKegiwom oTodo. i

One more thing: Ifyoudére ready to start setting up a c
i nstead of «cTbalsokiomg cam @ Createl neav sampaign: keyword
targeted 0 f r bemmain page of your account. If you do that, you will be asked

to create an advertisementi i f you dondét have one ready, si |
ad, and then remember later to go back and change it. (Later in this ebook i in

ASt &pi youdl | get te step-by-steyppraress of setting up a new

campaign.)

Go ahead and try the tool right now.

Please note that while you can use this tool without logging in, there are features
only available to you once you start building a real campaign.
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Her e 6 s hetkayiword tool looks like:

Campaign Management Reports Analytics My Account

Account Snapshot | Campaign Summary | Tools | Conversion Tracking | Website Optimizer Search my campaigns:

Tools > Keyword Tool

Keyword Tool

Use the Keyword Tool to get new keyword ideas. Select an option below to enter a few descriptive words or phrases
or type in your website's URL. Keyword Tool Tips

Important note: We cannot guarantee that these keywords will improve your campaign performance. We reserve
the right to disapprove any keywords you add. You are responsible for the keywords you select and for ensuring that
your use of the keywords does not violate any applicable laws

Results are tailored to English, United States Edit

Help make the Keyword Tool better: Provide Feedback

How would you like to generate keyword ideas? | Enter one keyword or phrase per line Selected Keywords:
® Descriptive words or phrases Click 'Save to Ad Group” when you are finished
(e.g. green tea building your keyword list.

(O Website content

(e.g. www_ example.com/product?id

Use synonyms No keywords added yet
+ Add your own keywords

Save keywords to:
Campaign: | :‘

Ad group: Istanbul

» Filter my results

[ Get keyword ideas ]

You can quickly and easily create a | arge |
keyword tool.

Enter in a keyword or phraseand c | i Gekkeywardifieas 0.1 f you di dnot
uncheckUsehyronyins 06 box, t henagicedistoflkeygverts directly
related to your keywords, plus related keywords.

Example:l f you entered Aweight | osso0o as your or
youodll get phrases that include those words,
|l oss However, youbll al so gwdr dsellaitkeed fklegs e
weighto and Aburn the fat. oo

You can add the words individually, or add the entire list to your campaign if
y ou 06 d You dae also save the file in different formats (such as text), so that
later on you can copy and paste the words into your AdWords ad group.
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Quick Tip : Digging down and finding even more related keywords is
easy. Simply copy and paste some of the most targeted keywords

into the Afind keyword ideasodo box and start

Note that Google also provides you all sorts of relevant information i most of it is

only available if youdre already |l ogged into vy
|l ist for an ad group or campaign. I f youdre bui
AdWords account, be sure to later use these features once you are logged in and
working with your keyword list.
By default, youb6ll see information about adver:
last month, and average search volume. But based on the information you
provide when you actually start building your keyword | ists in you
be able to estimate how much traffic youdll re
estimated ad position, and how much each click will cost.
Herebs a sample |Iist of keywords with some of

Traffic Estimates

View the ad performance estimates for your selected keywords on the Google Search Network below. Estimates are provided only as a guideline: your actual costs and ad positions for your keywords

may vary Learn more

Your keyword and CPC changes have not been saved. Without budget limitations:

You may continue making changes and re-calculating estimates below At an average CPC of 0.62 - 0.93 these keywords could potentially generate 9 - 15 clicks per day

When satisfied. please save your changes (which would cost you 6 - 20)

» Show total potential clicks in the table below

Keywords ¥ / Max CPC /

Minimum Bid > Predicted Status > Search Volume > Estimated Avg. CPC 2 Estimated Ad Positions 2

Search Network Total 0.62-0.93 1-3

joomla \,vebAZMOtemplates (to be added) 100 Not enaugh data to give estimates. (2 delete

3iﬁ;::':e:dzcﬂlt:emplates u1n0? Not enough data to give estimates. (2 delete

business web templates 1.00 0.61-091 4-8| geiste

Minimum bid: 0.21 Active -

m’f;ﬂ/jz]ingmplates A;?E Not enough data to give estimates. (2 delete

,C,I‘S‘i::;:‘iz.sc‘tsctemplates A1”0? Not enough data to give estimates. 2 delete

copywriting templates 1.00 0.00 - delete

Minimum bid: 1.40 C 1or searc

ety cive Dot 1-3 delete

The keyword tool allows you to estimate the cost per click, ad position, how much

advertiser competition youodbre facing, and
For example, you can use the dropdown box to s
CPCO (cost pfeau sioowithiskfigature and similar features such as ad
position, youol Il be asked to enter the maxi mum
Simply do that, hit fArecalculate, o and youobl |
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Youol | notice that the keyworadofwheotraffesweges gi ves
for these particular keywords. For example, you can get an idea of the best

month to advertise certain seasonal products, like weight loss products, sports

related products, holiday products, etc.

Your next step is to manually comb through these lists.
A Are the search terms too broad?
A Are the search terms specific enough that you have a fairly good idea what

the person is searching for?

Keep in mind that certain search words may be coming from searchers who

have no interestinwhat youdére .selling
Example: Let 6 s suppose youbre sellintetermseball b
Abuy batso could refer to baseball batAs or t
such, youdll need to choosfei csomeudhngs siprecy
baseball bats 0.

Choosing ABuyingo Words
As already mentioned i1
The more targeted your keywords, the better.

|l f youbr e s el |yowsbouldbephoasidguvortls,that indicate the person is
interested in buying  that particular product

Example: ABuy shoeso is too broad, especelally if yo
womenos Bir kenst oclrkthascase, @ gobdssearch term list

mi ght include terms | ike fAibuy Birkenstock sand:
Birkenstock sandal so and fAbuy womends Birkenst

Youdd al so want to add specitdyowrseprchdtedruct names
list. To keep going with the Birkenstock exampl e,

specific names of their womends shoeg&, ssedboas
and AMadr i dFldior Naw can betif someone is searching for a
product that speci f i c arbbhblyready (oreaimost ready
to buy.
Note: I n addition to including specific product nam

i ncluding worhlgd sapurdiiasea & difree shipping 0 odiscofint 0. All of
these words i when tacked onto a product name, s u ¢ h dissounfiBirkenstock
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sandalsoi suggest that the searcher i s a Cheatypngthesend no
sorts of search terms will increase your conversion rate.

3) FILTER your list to refine your search terms.
In order to attract yourtarget mar ket , vy orefinelyouwsearch terms

based on broad matching, exact matching, phrase matching, and even including
negative keywords.

Broad Matching: Thede f aul t p o éroad maich 0j meairing that your
ad will appear if someone types in any keyword phrase that includes your
keyword. In some cases, your ad may appear if related keywords are

searched.
Example: If your keyword i s 0,wthdngoartadvillo s s
appear when someone types inefiwéightd | oss
possibly @Al ostee weight

Broad matches appear when you enter your keyword as-is, without quotes,
brackets, or the like.

For example, your keyword would look like this in the search list:
weight loss

Exact Matching: Another option is to list some or all of you keywords as
exact matches. To do so, you list your keywords in brackets, like this:

[weight loss]

Doing so will ensure your ad only appears when searchers type in that exact
phrase.

Phrase Matching: | f youdéd rather have your ad trigg
in your keywords alongside other keywords, then you can put your keyword
in quotes, like this:

Awei ght | osso
Doing so means your ad will appear whether s
|l osso0 or Afast weight | osso or any other sea

chosen keyword or phrase.
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Negative Keywords: Finally, you can also exclude certain keywords so that
those searches do not trigger your ad.

For example, |l etbés suppose you didnét want vy
who are looking for free information. In that case, you would use a minus

sign (-) in front of the word free and then add the negative word to your list.
Excluding the word free would looks like this:

-free
Note:| f youdbre creating a |ist without setting up
your keyword list as a text file. Later on you can copy and paste this exact list right

into your campaign.

Otherwise if you are setting up a campaign as you go, then be sure to save your list.

Step 2: STRUCTURE Your Account.

Now that youbve cr e dle&adwadsli ialorng withh negatiges to exclude
certain searches i your next step is to structure your account in three easy steps:

Note: | f you havenét already signed up for a Googl e
the introduction of this ebook toseeifyoudr e el i gible to claim $50
advertising credits!

1) CREATE Ad Groups

This step is where you pull keywords from your main list and put them into
related subcategories. Google callst hese subcaadgups d.es 0

You can set up a general ad campaign and run several ad groups within each
campaign. And to help boost your conversions even more, you can (and should)
write different ads and even create different landing pages for your different ad
groups.

Let me give you Leen Oespassupgpl elkat youbre selling ai

dog training 1 specifically fixing problem behaviors like barking, jumping on
people, digging in the garden, separation anxiety and the like.
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Chances are, your target market isndét Gkeing to
fiproblem behaviorsindogs 0.l nst ead, theyol | be searching f
specific problem theydre having wit their dog.

digging.

To connect with your market better, you can separate those problem
behaviors into different ad groups.

That means your overall ad campaign will center around your training guide, but
your various ad groups within this campaign will specifically target each of the
problem behaviors individually.

Youdl | dfferentsetaf keywo rds, adifferentad , and possibly a different
landing page for barking, digging, jumping, and so on.

For example, your keywords for the fAbarkingo a
this:
Estimated Avg Highest
Ad Estimated Advertiser Seaich Search  Search Volume Trends Volume Match
Position Avg. CPC Competition Volume: Volume (Dec 2006 - Nov2007) Occurred _ Type: &
Keywords 2 ? ? April 2 2 In |Bread v
dog barking ! | 1 | ] wewnNuENENNN Jul Add
top d
anrﬁingg (S T LT Apr Add
trol d
E:?kirgg & g g E ! { T L NT Jun Add
dog barki
Gl =] ] W] weesnBlEiEns Jun Add
stop do
frorﬁha?king EE— ] BN yuxsssiilEss Aug Add
dog barking
prablems L | g R S Apr Add
how to stop
adoQﬂUm B ° _JJ_J_J_]__J_J_J_]_J_].J Jul M
barking
stop a dog
from barking (C_N o] [ I T Jul Add
dog barkin
Sie —— B N ] geswsssndysNl Nov Add

A sampl e keyworbdrkidgios ta df gmr oai pi
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And your keywor ds f or the Ajumpingo ad group might |

Estimated Avq Highest
Ad Estimated Advertiser Search Search Search Volume Volume Match
Position Avg. CPC Competition Volume: Volume Trends (Dec 2006 - Nov Occurred Type: 2
Keywords 2 2 2 Apiil 2 ? 2007) 2 In |Bread v|
dog jumping - - Mo data B BN gexszsilzsnl Jul Add
fjfn’;i‘:%g Nodata B B guayuudiuuly Jul Add
ﬁ}fn’;ﬂgg from Nodsta B B geauasliyuly Oct Add
dog training
s No data [ N DR | S Jul Add
ok Nodsta B B amamsmm@mssl  Ne A
2og Jumping Nodsta B B pwassslEswns Jn  Add
how to stop a
dog from 2 . No data 1 ] geuewiuspiNinim Jun Add
jumping
stop a dog B
fram jumping No data 1 B pewEnnBEEnlN Oct Add
dog dock
jurﬁping Nodata 1 W] _wossslilsss Jul Add
dog jumps - - No data B N | peeEsplsiEl Jul Add
how to stop
dog from - - No data B N guwiusidinlw Oct Add
jumping

A sampl e keyworjunpihgi stad ogr au m.

And then you can do the same thing to create keyword lists centered around
digging, separation anxiety, and whatever other problem behaviors your ebook
covers.

Once youbdve created targeted keyword |ists for yo
create ads that speak directly to the sub-niche of people who are searching for those

specific keywords. You 61 | di scover how to rigtept3é af compsel |
ebook.

2) CHOOSE Locations and Languages

Another way to further target your niche market is by choosing to have your ads
show only to certain locations and/or only in certain languages.
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Note: Google automatically attempts to target your ads as much as possible. For
exampl e, whenever possible theyo6ll wuse the seal
their region so that Google can show region-specific ads.

For example, you might want to show your ads only to people in the United
States, and perhaps you want to limit your ads to English and Spanish speakers.
Or perhaps you want to show your ads just to people in a certain state.

You can even drill down further and show your ads only to people who are using
Google in a certain region, such as around a city or even in a certain radius from
a specific address.

Obviously, this sort of targeting is useful if
as dog wal ker, electrician, doctor, or some ot |
globally.

Howeveral sobégseful i f youdre selling products

specific regions.

Here are a few examples:

Example #1: If youdbre selling an ebook on how to
desert climates, then youoll do better 1 f vyo
to those i n the desert, such as Arizona, New Mexico, and so on.
Example #2: If youdre shipping a physical product
ship to the Europe, then you dondt want your
the world. I n this case youdd show your ads only
Europe.
Example #3: I f youdre selling an introductory fiH
Englisho course, then you shouldnét show the
your target mar ket wondét be able to read it.
create Spanish ads and show them to people in Spanish - speaking
coun tries like Mexico.

3) CONSIDER How Much to Bid on Keywords

As you consider how to structure your account and create your campaigns and ad

groups, the other big issue youoll need to con:

keywords.
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You already know that as you develop your keyword list, Google gives you the
option of estimating ad position and amount of traffic based on how much you bid
per keyword.

However, you shouldnét solely use these esti ma:
to bid. Instead, you need to first estimate your conversion rate and calculate your
return on investment.

Naturally, of course, youdll also need to take
you expect your visitors to take when they land on your site. If you want them to
purchase a product, then you need only figure out an estimated conversion rate

for your sales letter, and how much you can bid on keywords and still make a

profit. ( We 6l |l get to that <calculation in just a mo
If instead your main focus is building a list, then you 6 | | need to esti mat ¢
of your visitors. And of course i f youbre simultaneously
pitching a product, youdll need to consider t h;
as high as you hoped, you are likely still profiting duetothe | i st youdre bu

And of course you also need to consider your overall plan.

Perhaps your front-end product is merely a loss-leader, where you could very well

be losing money to get those customers. Il n ot her words, youdre sp:¢
on i c |thenkesudmake back on sales. The idea, of course, is to make the

money on the backend by selling more products and more expensive products to

your customers.

In sum: Before you start calculating how much to bid on keywords, you also
need to take into consideration your overall business strategy. Some marketers
aim to make money using AdWords, while others invest their money in AdWords
to build a customer list.

Now back to those calcul ationsé

Example Calculation : Letds suppose your primarw goal
traffic to a site and sell a product I f you
any of your conversion efforts, then your best bet is to be

conservative with your estimates. I n this case, |l et 6s esti
your conversion rate at 1%. That means youoll make one

eve ry 100 targeted visitors.

Next, | etds assume you make $25 for each sal
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Hereds a calcul ati on:

9 100 visitors come to your site.

1 Your 1% conversion rate produces one sale.

1 You bid 15 cents per click, so those 100 clicks cost you
$15.

E Your $25 gross profi t - $15 for 100 clicks = $10 net
profit.

In this case you still come out ahead $10 for every 100 visitors.
And of course since youodre building a |ist,
on the backend.

In the above example if you bid 25 cents per click ($25toget100vi si t ors) , yc

comeouteven.l f you bid 35 cents per click ($35 per
losing $10 for every 100 visitors. But again, you can make that up on the
backend if youdre building a |ist.
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Step 3: SEIZE Your ProspectsOAttention
with Your Ads.

The job of your AdWords ad is simple: To get attention, and to get clicks.
However, you also need to i

Create ads that get these clicks from people
who are interested in buying what youodre

Youdl I do yourself no f &hatgetplentyof glickes but doenatt e ads t
convert into subscribers or sales.

ltéds not just you who is interested in creiating r
Google is concerned about that too.

I ndeed, theyobévwehatr@®@sat ealQualtdScare fi 0, which rates your ads
based on how many clicks they get, plus the relevance of your keywords, your ad, and
your landing page (e.g., the page visitors see after they click on your ad).

That means i f your keywords dondét matchywgoall ad a
have a low Quality Score. Li kewi se, i f your ad isndt getting ¢
you a low Quality Score.

What happens if your Quality Score is low?

Poke around I nternet marketing f or uefesrechtods thel og s,
fiGoogle Slap 0. That means that Google may disable your low-performing keywords

and ads.But one of the more common ways advertisers
bid a higher amount per keyword in order for their ads to show.

In other words: The better your Quality Score, the less you will likely have to pay per

click. The | ower your Quality Score, the greater <chan
order to trigger your ads.

Two Ways to Boost Your Quality Score (and Avoid the Google Slap)
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There are two proven strategies that you can keep in mind to potentially avoid the
Google Slap and boost your Quality Score:

C Ensure your ads, keywords, and landing pages are relevant.
Bidding on keyogcaolalso | whkiel & pl acing ads and cr
pages doglegashés 0 may ma k e Aftee alls people who need dog
collars often need leashes too.

However, Google may see collars as not being all that relevant to leashes, and
so they may penalize you a bit by giving your keywords a lower Quality Score.

Toimpr ove your score, yolibdl don kteh ¢ Hogheadlo &t dbs
plus include this search phrase in your ad as well as your landing page. The

bonus is that doing so will likely improve your conversion rate.

Consider this for a moment é

When you enter specific keywords into a search engine, which results catch

your eye? Chances are, those that include the keywords you searched for will

catch your eye first. Simply put, they seem the most relevant.

Let me give you an example.

Il n the next pee@screenyshat 6fltHe current ads being shown in
Google when entering the search term fidog leashes 0 .
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Web Results 1 - 10 of about 870,000 for dog leashes. (0.41 sec

J-B Wholesale Pet Supply Sponsored Links Sponsored Links
ww. JBpet.com  We Carry A Huge Selection of Dog and Cat Products at Discount Prices

Puppy Potty Training

Shop Dog Collars/Leashes Having trouble house breaking?

PetCareRx.com  Save on Brand Name Dog Collars and $5 Off To The First 300 Customers. a PetSmart instructor can help.
wnvwy. PetSmart.com

Pet Leash Manufacturer Google

ww.beidi.com.cn High Quality & Low Price Leashes Sublimated, Printed or Woven Logos

Dog Leashes

Dog harness , Dog collar , Dog leash , Dog muzzle - Dog training ... Quality Dog Products from the
Producer of protection training equipment, including bite suits and tags, Schutzhund Trusted Name in Pet Supplies.
dumbbells, harnesses, muzzles, and collars. DrsFosterSmith.com

www. fordogtrainers.com/ - 57k - Cached - Similar pages

Canine Harness

Dog Toys, Dog Training Collars, Dog Leashes, Anti barking. Dog ... Adjustable & Dog-Tested. Lots of
Dog Toys & Dog Clothing, Dog Leashes and Collars. Dog Training Hamess to stop and Colors & Patterns. 100% Guaranteed.
control Dog Barking. wwwy. FetchDog.com
www.cooldogtoys.com/ - 77k - Cached - Similar pages

. = Stylish Dog Leashes
Larz Equipment Humane Dog Leashes, Harnesses, Collars High Quality & Durable Dog Leashes.
Humane, behavior altering, training leashes, collars,and hamesses for you and your dogs Flat Rate Ship-Free On Orders +§331
benefit. Complete product descriptions and testimonials. www.FunDogFred.com/Dog-Leashes
wwaw. larzegquipment.com/ - 22k - Cached - Similar pages

House Training a Dog?

Dog Collars - Pet Collar & Dog Collar No More Gross Smells On Your Carpet
Browse through hundreds of dog collars, dog leashes, dog training collars, and designer House Training a Dog In 7 Days..
dog collars. ¥YWe are sure to have the pet collar you are looking for. HousebreakingMyPuppy.com

If you were looking for dog leashes, which of these ads would you click on?

Youdl I notice that the top ad tal ksg®whlout pot
with leashes specifically. The advertiser (PetSmart) likely has to pay a very

high bid per click to get that particular ad shown f or t he doggeyword i
leasheso,as the Quality Score |likely isné6t very h

Now consider those search results for a moment. Which ad would you click on?

If you were looking for a dog leash, would you click on the potty training ad?
Probably not.

And while itbés mor e codbgharmessyd raed altiekde, | yt hweo uil d n
your eye as readily as those ads that include the keywords in the original
s e a r cdog leagh o.

Il n particul ar, t hdogleashtoh aitn itnhcel utdiet Ifie | i kel y g
attention, and possibly the most clicks.

Consider your own searching and clicking habi

results that include your keywords are most likely to get your clicks. Creating
your ads with that tip in mind will get you clicks i and it keeps Google happy.
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C Create compelling ads.

In addition to using your keywords in your ad whenever possible, the other
thing you need to do is apply good copywriting techniques to create
compelling ads. That means creating ads that get attention and get clicks.

Remember this: The job of the ad is NOT to sell your product. There simply
i snét enough r olnemad ta peasuadé someone to buy your
product.

Instead, the job of your ad is to get click-throughs, which you can do by
promising a big benefit and/or arousing curiosity within the ad.

Seizing Attention in Four Easy Steps
Now that you know you need to seizeyour pr ospect stdgetthd bestresuts,

but how? Is it easy to get attention of your target market? IT IS, if you follow these
four easy steps:

1) Create Headlines that Get Attention

The headline of your ad is the most important part of your ad.

|l tds the first thinglfthtahte pheeogpdlei nve 1d o esseredt at t
attention and interest, then the reader wonodt |
youradé and they certainly wono6ét click through to

So, how do you create a headline that gets attention?

Generally, you can do so in three ways:

1 By promising a benefit if the searcher keeps reading

1 By arousing curiosity.

T I'n some cases, a headline that asksWa relev
else wants to get rich ?20) can al so engageandbompelr eader

them to read the ad.

Letdébs |l ook at a real example of how different
(and clicks).

Here are the AdWords ads results for the search term Nike shoes:
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wwww. FinishLine.com  Free Shipping on $100 Nike Orders at Finish Line. Use Code: ship100

Nike Footwear
wew. Nike.com  Nike apparel & footwear are available at the Nike online store.

Nike Shoes
www. Eastbay.com  Shop Eastbay.com For Various Nike Shoes. The Latest Styles/All Sizes!

Nike .com - Official Site
Explore Nike.com for Nike footwear, clothing, accessories and gear. Shop online at the Nike
Stare, customize NIKEID foatwear, view the latest Nike+ products ... # Stock guote for NKE

www. nike. com/index. jhtml - Bk - Cached - Similar pages
Nike's Official Online Store Hear How You Run
Women Running
NikeStore Nikefootball
Nikeid Soccer
Maore results from nike.com »

nike shoes--welcome to nikesky.com

New Transparent nike shoes. New Clear nike shoes. A wide selection of Nike and Jordan
shoes from nike Retro Xl to Flightposite KG Olympic to Air Max 95 ...

www. nikesky.com/ - 22k - Cached -

Similar pages

Nike Shoes, Nike air force one 1 one shoes, air jordans, air force ...
Nike Shoes, Nike air force one 1, nike air force ones, nike air forces, Nike air jordan air
jordans, Nike basketball shoes, nike sneakers, air jordan shoes, ...

wew. sheakerhead. com/ - 30k - Cached - Sim

imilar pages

Kicks Pro - Nike Air Force One, Air Jordans, Nike Dunk - Nike Air

Nike Shoe Sale

Huge Discounts at Famous Footwear
Shop Our Athletic Shoe Sale Now!
www. FamousFootwear. com/Nike

Branded Shoes

Compare & Save - Name Brand Shoes,
All Sizes Available, Made in China
www. Nikecn.us

Shoes Online Shopping

All Brands, Colors, and Sizes of
Shoes. Free Shipping & Returns.
Zappos.com

JCPenney™ Official Site

Shop Nike Athletic Shoes & Sandals
For Men, Women & Kids Affordably
JCPenney.com

Nike Shoes on Sale

Up to 70% Off on Styles for Men,
Women, and Kids in our Online Store
wwww. Drlays.com

The Sport Shoes Sale
| can't believe | ever shopped
for Sport Shoes elsewhere
wwww. ShoesVault. com/

The best ads are those that promise a benefit to the reader, such as the ads that tell
the prospect about the fANi ke Shoe

The first thing youdl|l note is that some of t
they donét i ncl ukdshoesh outcanrbet tliieNeader will skip those,
at least initially.

Their eyes are scanning for their own keywords. Clever ad headlines WILL
get clicksé but those that include the keywords might get noticed first.

Of those that do get i mmedi ate attention, you?ol

rather boring.

For example, thelasthea d | i ne y o u Nke 8hoes @.Wghileiit includes the

keywords, it doesnodét give the reader any reasol

less click on it.

A better ad is the top adNikewhoe Sate 0h eaasd Iwenlel satsatt

similarad wi t h t he NikeeShogd on Bale &

Both of those promise a benefit to the reader: specifically, if she keeps reading
shedéll discover where to get her shoes at a di
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The advertisers could have also tried to arouse curiosity in order to get clicks.

For example, the headline could sayhe3rotmet hi ng
About Nike Shoes 0 oNike 8hoe Scam? 0

Both of those headlines would likely get a click from someone who was on the
verge of buying a pair of Nike shoes.

However, the landing page would need to be relevant in order to keep the
reader from hitting the back button in a few seconds.

In other words i
DoNOTuse headlines |ike this to Atricko t
Use them to arouse curiosity, and then make sure
your landing page satisfies that curiosity.

2) Create Ads that Get Clicks

| f your headline has fihookedod the reader and p
have two lines to convince the reader to click on your ad.

Just as with your headline, you do this by promising benefits and possibly
arousing curiosity.

But hereds something else to keep in mind:
Your reader only cares about herself.

Sheods-centetel. And when she reads your ad, sheodos al
iwhatdés in id6 for me?

Your ad needs to answer that question i and in doing so, you give prospects a
compelling reason to click on your ad.

That means your ad should be oriented towards the reader.

Many marketers orient their ads towards themselves, and the ads turn out like
ego-driven, back-patting ads. | t 0 s y theikcdidks and sales suffer because of it.

Let me give you an example to show why orientation matters:
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Google |G v:naine optimization ¥ | Go ¢ &2 B v ¥ Bookmarksvy PaoeRank o [ 96 blocked %7 Check v ' Autolink

M

4\:) S

Search engine optimization (SEOQ) is the process of improving the volume and quality of
traffic to a web site from search engines via "natural” ("organic” or ...
en.wikipedia.orgfwiki/Search_engine_optimization - 93k - Cached - Similar pages

What's an SEQ? Does Goodle recommend working with companies that ...

If an SEO creates deceptive or misleading content on your behalf, ... Ethical SEO firms report
deceptive sites that violate Google's spam guidelines. ...

www. google. com/support/iwebmasters/bin/answer. py?hl=en&answer=35291 - 33k -

Cached - Similar pages

Search Engine Optimization, Google Optimization - SEQ Chat

Offering Search Engine Optimization, CPC Management, and Link Building ... Search
engine optimization; drive more traffic with Blackwood ...

www. seochat.com/ - 89k - Cached -

Similar pages

Intro to Search Engine Optimization - Search Engine Yatch
Search engine optimization means ensuring that your web pages are accessible to search
engines and focused in ways that help improve the chances they will ...

searchenginewatch.com/showPage html?page=2167921 - 33k - Cached - 5

similar pages

Search Engine Optimization (SEO] Marketing Firm & Placement Company
Offers search engine optimization (SEQ) marketing services & placement since 1998.
Submit your website URL to 40 major search engines for FREE!

www. submitexpress.com/ - 40k - Cached - Similar pages

bruceclay.com - Search Engine Optimization - SEO Training, Tools ...

Search Optimization

Proven Results - Competitive Pri
FREE Site Analysis & Consultation
wwww. Targetem. com/SEO

Search Optimization Firm

A\

Search engine optimization service,
Over ten years of proven experience
W, Customermagnetism.com .

Search Optimizafion $250M

Hourly Rates From $11 - $15 per hr.

Free Initial Report. Call Us Now!

eBrandz.com
Google

Organic SEO Secrets

Inc. 500 Recognized SEO Agency
Increase Your Rankings and Sales

WA, pEpperjam.com/seo

Compare SEO Price Quotes

Get Competitive Offers from Leading
SEO Firms. Review Costs & Save.
www. VendorSeek.com/SEO_QUOTES

Notice how the two circled ads differ in terms of orientation and benefits to the
prospective customer.

Notice in the above real-life example that two ads are circled.

First off, let me say this: While they both include part of the keywords | searched
for (search engine optimization), neither one of them have very compelling titles.
interested

However, in this exampl

Notice the difference between the two

e

we 0r e fotmelayg.

adsé

The first one is reader-oriented and benefit-driven. In this two-line ad the reader
benef i |

di scovers heo6s assured of the foll owing
1 Competitive prices.
1 A free site analysis.
1 A free consultation.
Now look at the second ad.
The first Iline is completely wasted, as
atall.l ndeed, the searcherdéds keywords and

ad is about search engine optimization (SEO) services.
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The sec o nd | Overéen yedrs of proven experience 0, is also unnecessary. | t 6 s
about the company and NOT about the prospect.

You see, a prospect doesndt care if you have t
What they care about is what kind of results you can give them. They donét war
to know about your ten years of experienceé they want to know how all that

experience helps them.

So how does all this experience help the prospect?

This particular company would have done better by creating a benefit-driven ad

thatsai d somet hiywygudlilkegeth page 1 r.@Onpgerhagss i n Goo
iPage 1 rankingé or itoés free!

Now those are tangible benefits for the prospect!

Quick Tip: The more specific your benefits, the better.

Example: Suppose youdre sell i ngselmokweYogdould | os

|l ist benefits in your ad, such asssidfast, eas
However, a specific benefit will have even more impact. In this

case, your benefit might be something |ike i
quickly and easily 0. To make the ad even better, you could list

how long it takes to lose those pounds.

See the difference? An ad that promises a specific, tangible benefit will be better-
received (and more credible) than a broad or vague benefit.

Here are a few other examples of specific versus unspecific benefits:

A iEarn $551.12 thVS. wek&r'm cash this week! o

A AiGet rid of back pain in just three days! o
pain!o

A fiLearn Spanish Tonight! o VS fALearn Spani sh!

A AiGet 17 Job Offers in 30 Days!o VS fAGet Job
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3) Arouse Curiosity

Just as your headline can arouse curiosity, in some cases you can arouse
curiosity in your ad body, too.

Letbds supposehegdui 8e &odetpilsed. Y@u 6 If| l'i kely run ir
ads that promise a variety of benefits near-benefits, including:

Fast weight loss.
Effective weight loss.
Strong diet pills.

Top rated diet pills.

Free shipping.

Free trial or free sample.
Discount prices.

Fast shipping.

= =4 4 -8 -5 _9_-45_9

éand so on.

Those ads will get clicked on at vari anotstor ates
the prospect. Those who want to try the pill may be interested in the free sample,

those who needs pills as soon as possible might be pulled in by the fast shipping,

and so on.

However, many people who are looking for diet pills i especially those people
whoobve never triledaype d littke skeptical ofahe safety of the pill.

Theyove heard horror stories on the news about
because of these pills. Theyove heard of diet Atithehesy getti ng
|l east, theyove heard the horror stories about I
headaches while using diet pills.

In other words, many people are already nervous about the safety of these pills i
and you can capitalize on that fear in your ads.

Hereb s an e x a mMpte bowanet arouse curiosity (and a touch of fear) in the
headline and body:

The Truth About Diet Pills

Dondét take another diet pildl unt i |
you read this shocking free report.

www.yourwebsite.com
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Another example:

Can Diet Pills Kill You?

Click now to discover which pills could
put you in the ERé or the morgue.
Wwww.yourwebsite.com

The second example does even a better job of arousing curiosity, since it tells the
reader she can discover Awhich pillso are harm

If someone is already taking pills or is about to take diet pills, she likely will be
interested in finding out which ones could kill her.

Notice that this second ad also directs the prospect to take a specific action by
saying fAclick nowhatoddiascoalelr .tbo acti on.

While you may not always be able to put a long, specific call to action due to
space restrictions,i t 6s a good idea to add a specific di
can. We 6l | tal k morteo aaootuitomoc aill t he foll owing ch

4) Avoid Freebie Seekers

Now youbdbve designed an Aad twhha tl eg eytosu dcrlei dkisk.el y
keywords or negative keywords that help avoid
guarantee that a few wonét click on your ad.

However, you can reduce this possibility by creating ads that repel tire kickers
and freebie seekers.

How?

By including words in your ad that signal to the prospect that your product is not
free. lIdeally, you should do this within a benefit statement.

Examples of phrases that help ward off freebie seekers include:

Low price

Discount price

Sale price

Fire sale
Spring/Summer/Fall/Winter Sale
Holiday sale

= =4 -8 4 4 A
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Big savings

Save $100

Only $7

Free shipping

Use Paypal

Big discount

50% off

Fast shipping

Next - day shipping
Overnight shipping
Lowest price I guarante ed
All credit cards accepted
Free S/H

Fast FedEx delivery

= =4 =4 8 4 5 4 4 -4 -9 -4 -9 -9 -9

éand so on.

Naturally, these examples may not work for everyone.

If your business plan includes offering freebies to prospects, then you WANT
prospects to know they can get something for free if they click on your ad (such
as a free trial, free sample, free consultation, free report, etc).

At the same time, however, your freebies should be extremely relevant to your

offering, otherwise you risk attracting freebie seekers who have no interest in
your product.

Step 4: SEND Your Prospects to a
Compelling Landing Page.

So far you have different sets of keywords and different ads (ad groups ) to help you
better target your niche market.
Your ads and keywords are relevant and congruent. Your ads are benefit-laden and

give prospects a reason to click through to your landing page. Your next step, of
course, is to create a landing page that turns these clickers into buyers.
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FREE REPORT!

Jimmy D. Brown breaks down a complex piece of
marketing into a system that anyone can master.
Whether you're a beginner or intermediate marketer,
you'll certainly benefit from this free report.

Click here to read this free report.

Hereds howé

C Make sure your landing page is relevant and congruent with your
keywords and ads.

Webdbve already talked about how you should cre
lists of keywords, and how ideally you should include your keywords in these

ads. Not only does this help improve your click-through rate (CRT), it also

helps improve your Quality Score.

Now you should extend this basic idea to your landing page. That means your

different ad groups should also have different landing pages. In doing so,

youol |l be able to connect betAndthatwmeans your t a
turning more browsers into subscribers or buyers.

First, and most obviously, do NOT link your AdWords ad to your home page,

unless you have a mini-site and your home page has the product or

subscription form you want prospects to see. While this tip seems very

obvious, youdll see that Inoaths simplenlpitaohadeice. donodt

The person who setups the AdWords ads probably thought it was too much
work to create specific ad groups keyword lists, match these keywords to
specific ads, and then match these ads to specific landing page.

So what happens?Let 6s | ook at a specific exampl eé
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Browse over 9000 discount pet products including discount name brand Dog Clippers at
guaranteed low prices.
wwwy futurepets. com/DOG_CLIPPERS HTM - 114k - Cached - Similar pages

Dog Clippers - Groomers.com
As a groomer, your clippers very well may be the most important tool in your shop. Shop our
huge selection: with top brands, such as Andis, Oster, Laube, ...

www. groomers. com/search.asp? SKW=saclippers&catlD=719 - 52k - Cached - Similar pages

Show Dog Grooming Supplies, Andis Dog Clippers, Grooming Table ...
Show Dog Grooming Supplies including clippers, blades, dryers, tables, shears, Andis Dog
Clippers, Naturvet, Grooming Table, Bio-Groom, Chris Christensen, ...

www. showdogstore.com/ - 49k - Cached - Similar pages

ANDIS Clippers and Timmers

Shop our online store for Andis hair clipper, hair trimmer, barber, beauty, dog grooming,
horse grooming, cattle clipper, cattle grooming, sheep clipper, ...

wanw. andis.com/USAS - 47k - Cached - Similar pages

Pet Grooming Clippers - Compare Prices, Reviews and Buy at NexTaq ...
related:pet grooming clippers cats pet grooming clippers oster,dog clippers,andis .....
Andis Pro Dog Clipper Kit. This complete kit is housed in a sturdy, ...

wannne nextan caminet-nrnnminn-clinnarefeparch-html - 114k - Cached -

Similar nanes

Not the most compelling adé butogslippers ® ,t e ue & :
to see a landing page that included dog clippers.

The circled ad probably wonét catch as much a
itds not -adverh plusetfseeams more broad. But nonet hel ess, |
suppose the person who is searchingforidog cl i pperso is doing
comparison shopping.
He clicks on the various ads, sees what sort of clippers the advertisers offer,
what reviews other buyers have posted for those clippers, and what sort of
discount the retailer might offer on the clippers.
He gets to the ad thatodés circled in the above
Even though it seems broad, youdd stil]l hope
clicked through, right?But i nstead, hereds what you get:
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Oster ®Full Line Clippers
Oster ® Factory Authorized Full
Clippers and Blades and supplies.

www. HouseholdAppliance.com
Google

Oster Dog Clippers

Oster Electric Pet Clippers/Blades
Qualified Orders Over $25 Ship Free
WWAW. amazon.com

Oster Animal Clippers

Small for easy fur removal.

Perfect for surgery/procedural apps
wanw. harvardapparatus.com

‘-—»..__V\
og Groomers Equipmenx
Pet tubs, tables, cages, dryers,
shears, clippers, carriers, appare

WY, Progroom. com .

More Sponsored Links »
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= Specials =

¥ CLEARANCE ITEMS
» Package Deals!

| and Footwear
ooming Equlprn»nf

» th Hair & Body
P Pet Ac
> Pet Beds
P pet Home
» Pet Crates &

:.ahinet-s.
Ranch
S urpl»

F Vet Equip
P Gifts For
> Office Ac
P Home Ac

View All Store Products

Where are

FroGroom%

O Sign In/Create Account O My Account B Help/FAQ Community Forum

k Call Pro

M-F 8 ~r1=|:r 43
936-894-3292

om e
2 Search: | EEF

Featured Items ® All Items ® ContactlUs = Print Catalog Cart Contents 8 Checkout ® Shipping/Returns

best sellers

your top picks

Water and hair repellent apparel for the professional! Available in XS to 8XL. Many
styles, solids & prints to choose from,
(Footwear that is so unbelievably comfortable!)

} $6.99 hipping on ALL APPAREL

e piece or 20 piece ‘

s
Shlpplng is still $6.001! BathMaster Pro 4

Call us today and let our experience help your business grow! The Easiest Way to Help Your Business Succeed! We

support fast, friendly service!

the dog clippers? Theeimetoseangleforithednd e
SO you can bet he hits the back button.

The searcher is looking for dog clippers. But instead of a page full of different

dog clipper models, he clicks through to find a general grooming site.

Basically, the advertiser is asking the prospect to do all the work.
In order for the prospect to find
browsing and/or searching the site.

Will he do it?

Some prospects will, yes.But a great number
advertiserwho doesndét take the time to
keywords likely loses tons of sales every day.

Bottom line: Make it easy on your prospects. Gi v e

keywords they searched for and the ad they clicked on.
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C Capture contact information whenever possible.

You may be using AdWords to build a mailing list, which is a great idea. But if
youdbre using it to drive yousHouldstiltbe a product
encouraging prospects to join your newsletter list.

Il n other words, you may want to consider usin
landing page.

A squeeze page is basically a short sales page that encourages people to join
your newsletter before they can view your offers.

In order to encourage subscribers, generally you offer something enticing such
as a free report.

Remember earlier when we talked about the example of diet pills?

In that example, a free report that discussed which diet pills are safe and
which are harmful would make a good giveaway to boost subscriptions.

Another freebie you can offer is a detailed review and comparison of similar
products.

Example : Y ou may offer a review of two similar diet pills,

perhaps offering a month -long | og of how the pills worked for
you. Or you can offer a review of two books, giving your

opinion about the relative usefulness of the products.

Of course you dondét have to |limit yourself to
In order to get people to join your list, you can also offer enticements such as:

f ASubscriber onlyodo discounts on products
1 Free consultations.

1 Free trial.

1 Free sample.

1 Free video.

1 Free audio.

1 Free software.

1 Free spreadsheet.

Page 36



(@&

The Beginner’s Guide to Overnight Traffic™ "/ Steps to Getting Massive Traffic Using Google AdWords”

1 Other relevant freebies such as web templates or tools.

éand so on.

Regardless of what you offer, remember this: Your squeeze page is a sales
page. That means all copywriting rules apply

Even though youbre giving away somet hing
a sales page as if you were selling something. That means creating benefit-
driven, reader-oriented copy.

7

Whi ch brings us to our next pointé
Your landing page should be persuasive.
Your landing pages may have different primary purposes, including:

1 Encouraging prospects to join your newsletter list.
I Getting pr  ospects to pick up the phone and call you.
1

Persuading prospects to order a product by clicking the
online order button.

i Getting prospects to read a free report.

1 Getting prospects to fill out a form to request a free
sample.

éand so on.

But whateveryoursi t eds primary purpose, you sti

Letds | ook at how to do thaté

Your Secret Sales Copy Formula: AIDA

Whenever youbre writing a sales page, you
Y Attention
Y Interest
Y Desire
Y Action
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That means your sales copy must first get the attention of the prospect, then
get his interest, then stoke his desire for your product or service, and finally
you must get the prospect to take a specific action. Her e 6s howe

Y Getting Attention

As youbve already tdiescooverof your AdWords
to get attention.

Likewise, the headline of your sales letter must also get attention. If it
fails to do that, your sales letter might as well not even exist, as it
wondt be read.

The rules of the sales letter headline are the same as your ad
headline: it should be reader-oriented, packed with benefits, and
perhaps seek to arouse curiosity.

The only difference is that your sales letter headline can be longeré
which gives you more room to accomplish the task of getting
attention.

Y Hol ding the PiIntereskct 0s

After youbdbve grabbed the prospectds atten
need to hold her interest with your first few paragraphs. There are a
few ways to do this, including:

A Telling a story that the pr ospect can relate to. For
example, talking about the pain and suffering a person with
the same problem has experienced.

A Directly talking to the prospect by mentioning the pain

and suffering heds experiencedakehimh t he p
feel you really und erstand him.

A Emphasize with the prospect by telling your story and how

you overcame the same problem.

A Asking the prospect to imagine what it would be like to

have his problem solved. (For exampl e: Al magine bei
to run up a flight of stairs witho ut getting winded or

tiredéo)

There are other ways to open a sales letter, but those are some of the
main ways.
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Insider Tip: Your sales |l etterbdés job is to
reader so that he reads the entire letter and takes action.

One way to do that is to tell an engaging story in the beginning of the
l etteré but dondtYbdbuntehlthbhesteoeader
the story in just a moment, thereby al
to the end to see what happened.

For example,youmay use a transition thatos
ahead and swipe this example for your own use!)

AThe next day Jack was shocked when he
mirror. I n just a moment 106l telli youdivhat

be just as shocked as Jack. But first, €0

Once again, you use curiosity to compel the reader to keep reading.

But the other reason hedll keep going
watch movies all the way through i namely, they need to find out
what happens. You can use that curiosity and desiret o | eave no

endso to your advantage.

As already previously alluded to, another thing you should do to help

hold the prospectds i nterMake himtelthe evoke

pain of his problem. For example:

A You can gently remind a person who stutters what it felt
like to get laughed at in school.

A You may gently remind an overweight person how
embarrassing it is not to fit in an airplane seat, and how
humiliating it is to go shopping for clothing.

A You can gently remind a person how it fee Is to be
stressed out all the time at work.

Notice | said fAigenThgdtdésnbeaabseageu
person to feel bad about him or herself.

Instead, you need to show the readers that you sympathize completely
and understand what it feels like. You remind them of their problem by
saying something | ike, fl used to feel

someone | aughed at me when | stutteredéo
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The idea is to make them feel the pain of their problem, so that in the

next step you can evoke emotion again. Thi s ti me, youdl !l ev
emotion by getting them to imagine what it will feel like to no longer

have their problem and/or what it feels like to own the product or use

your service.l n ot her words, youo6ll be evoking

Y Stoking the Prosp e c t Desire

Since youbve reminded the prospect of his
to offer your product or service as the solution. And in doing so, you

once again evoke emotioni and get him to i magine whar
own the product.

You see, people buy based on their emotions and justify with logic.
And beyond that, they wonét buy i f they c
product.

Consider the | ast time you wal ked onto a
My guess is that the sales staff was very eager to get you to test drive

a vehicle. And the reason is because they knew that if you drove it,
you could imagine owning it. Once you imagined owning it, the

emotion kicks iné and a sale isndot far be
When youbre selling something online, you
luxury of taking the product for a test-drive. ( Unl ess, of <course
feasible for you to provide a free sample, such as a free chapter in an

ebook.)

As such, you need to describe the product, tell them how the product
will benefit them, get them to imagine receiving those benefits, and
get them to imagine how it will feel to use the product.

Your description is driven by benefit-oriented statements.

While you may mention the features of your product, each feature
should be directly tied to the benefit the customer receives. And in
order to make these benefit statements even more powerful, usually
copywriters put them in the form of a bulleted list. (Go to any sales
page and youdll see what | mean. )

So whatos the diff er deature dnd a benefit? a
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A feature is a part of your product.
A benefit is what the feature does for the customers.

Here are a few examples:

A Feature : Car has hybrid motor. Benefit : Car uses less

gas, which means you save at least $212.50 every year in

gas.

A Feature : Toothpaste contains baking soda. Benefit : Baking

soda gently whitens your teeth, which gives you a beautiful

smile.

A Feature : Laptop is 5 pounds. Benefit : The light weight

makes it easy to take your laptop anywhere i every day.

A Feature : Ebook includes c hapter on diet pills. Benefit

Youbl | di scover which diet pill hel ps you

pounds in 10 days.

Remember, most of your customers are primarily interested in
the benefits of the product.

Theydre wondering, A wldhatwilkthis product doffarr me ?
me ?

o<

Your bulleted benefit list should answer that question, thereby
increasing the prospectods desire for your

Tip:Just as with other parts of your sales
conversions if you can raise curiosity about the product in your benefit
list.

An example of increasing curiosity is in the last bullet above:
o] which diet pil!l hel ps yo

AfYouol I di ver
n days! o

sc
pounds i 10
To further increase curiosity, you may occasionally sprinkle words like

fisee page 15 for the surprisinganswer 0 i nt o some of your b
statements.
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Y Calling the Prospect to Action

| f youdbve done a good job of stoking the
they get to the bottom of your | &ndt er t he
even though it might be obvious that they need to order the product,

youdll actually increase your conversion
specifically what you want them to do next.

Thisisref er r e d tcal toactionao. i
Your call to action is whatever step you want them to take next,
whet her i1itbds taking out their credit card
button to order, filling their name and email address into a
subscription form, or some other action.
The bottom line is you need to be as specific as possible. D o n §ust
s a yordérnow 0. Tel | t tale out your credit card and clic k the
O6buy nowd butdon to order
Four Copywriting Tips to Increase Your Conversions
Youbve already discovered how to use AIDA to pulll
them reading, and bring them all the way to the order button. Here are a few other
secrets, tips and tricks you can apply to your sales letters immediately to increase
your conhversionsé
1) Create a sense of urgency in your call to action.

| t BIAT enough to simply have a specific call to action.

You need to strengthen that call by creating a sense of urgency.

One of the best ways to do this is to create a fear of loss. You can make the

prospect fear that 1 f they donidédn adbargammrice,ow, t hi
on the product itself, and on the benefits of using the product.

Some of the most common ways of inducing this fear include:

i Offering a limited - time special price, such as a sale or
introductory pricing.
1 Making the product itself available only for a li mited time.
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1 Making the product available only to a limited number of

people.

9 Offering a special price only to a limited number of people.

1 Making a special offer I such as valuable bonuses i only
available to a limited number of people.

1 Making a special off er T such as valuable bonuses i only

available for a limited time.
2) Use social proof to bolster your claims.

Many people have a sneaking suspicion that marketers exaggerate and even lie in
order to sell their products.

As such, they dowhattmadgkaters say about ghteir own products.
That means if you get someone else to give you a testimonial, any persuasive
arguments you make in your sales letter are all the more stronger.

That means you should get as many testimonials and endorsements from as
many customers as possible. You may consider offering customers a free report if
they give you feedback.

Tip: Dondét offer a free report for testimoni al:
l' i ke a Abribed f or g dmstdad fofeeeadrbeaapdit.

for any kind of f eedback, good or bad. You can use the critical

reviews to improve your product. Then, with permission, you can

use the good reviews as testimonials.

Hereds another secret you can put to usthe i mmed
power of your testimonials:

Use video testimonials.
Because some people are skeptical, they might believe you (the marketer) just
made up the testimonials. A video testimonial is much more effective. | f you cana

do video, then consider audio.

At the very least, post a picturealongsi de the testimonial, al on
name, location, and website if they have one.

Tip: Seek out testimonials from people who a
niche. These could be other well - known marketers or experts in
your niche. Or the list may inclu de people who are well - respected
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in certain forum communities. Either way, it lends credibility to
your product if someone with influence endorses your product.

3) Use risk-reversal to increase conversions.

People buy from those they like and trust. Andone way to get peopl e \
know you to start trusting you is by offering a money-back guarantee policy.

That way people who may be a little skeptical of your offer are willing to take a
chance, since they know they can qettsatisfieédi r mon

This is referredtoasrisk-r ever sal , since youodr e -firee koitmeg y o u
buyer (and putting the responsibility on your shoulders).

Some marketers are afraid that a guarantee pol |

because people will ask for refunds. | t 6s true, having a guarante
you will get refunds. However, youdll more than make up fo
Il n other words, having a guarantee policy mean:

money as opposed to not having a guaranteei and t hat és taking any
consideration.

4)Keep the fAskimmerso in mind.
Your goal when writing a sales piece is to hook the reader and engage them in
such a way that they read right down to the bottom, at which time they follow

your call to action.

However, not everyone reads a sales piece in its entirety. That means you need
to take these fAskimmerso into consideration wh

How?
Simple: By making the most of your headlines , sub-headlines , points of
emphasis , your P.S., your bulleted lists , and any boxes you have that separate

chunks of text from the rest of your letter.

All of these features of your letter are emphasized or otherwise stand out,
meaning that a skimmer is likely to read them when she skims your letter.

Tip: While the P.S. of your |l etter may seem
thoughto and therefore not very important, i
the most important parts of your letter. l ndeed, itds one of
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few parts of your letter (such as the headline) that alm ost
everyone reads.

Bottom line: Use your P.S. wisely. Reiterate your main selling point in the P.S.,
and use a AP.P.S.0 to create a sense Or urgenc:

Consider how your letter looks to a skimmer. If someone read just the
emphasized points of your letter 1 in particular, the sub-headlines i would he get
a sufficient idea of whatoés in it for him?

Would the sub-headlines perhaps get his interest and arouse his curiosity to the
point where he may start reading the letter again? If not, you need to retool your
letter so that the main benefits are spelled out explicitly in the sub-headlines,
P.S., and other points of emphasis.

Specific Landing Page Examples

Hereb6s an example of a | anding page:
http://www.smallreportsfortune.com/

And in case that page has changed since the ti me
screenshot that shows you the top of the page:

Free Report Reveals How A 37-Year Old
Arkansas Man Makes Over $20,000 Every
Month By Selling Small Reports Online

Get your free copy of the report that is simplifying the way people make money online:

5 STEPS TO A BIG-PROFIT, S.M.A.L.L.™ REPORT BUSINESS
How To Turn 7-15 Page Small Reports Into A Six-Figure Information Empire

l?m.scc 0:01:07.448 ‘

> () P i

Dowmnload this brand new free PDF report and leam...

e The exact, S-step system I personally use to create tiny
reports that rake in thousands of dollars in profit
every single month! (I'1l show you PROOF inside with 3
separate case study examples of the system at work.)

An example of a benefit-dr i ven fAsqueeze pageo.

This landing page is a good illustration of many of the copywriting tips, tricks and
concepts we discussed in this section.
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For example:

1. Curiosity - arousing, benefit -driven headline : The headline makes
you wonder how this man could make so much money with such a simple

product. It makes you wonder if you can do it too. And then it hits

you with a benefit: namely, that youdll di scov
2. Good use of trigger words . The reader is told more than once that

hedl |l get this r epor tFreéisa strdng triggeewoad. So

are words like: y ou, new, discover, secrets, introducing, proven,

guaranteed, how to, etc.

3. Bulleted benefit list . Note that the author has created benefit -
oriented statements such as fAHowé you can cr eaf
that pays off for months and even years to com e . 0 These bullets

answer the question thatés on the prospectods
me ? 0

4. Selling a free report :  Even though this is a free report, the

author still sells the prospect on joining the newsletter list to

download the report. That 6 soriamhp Youdl | i ncrease your
conversions if you fAsell 6 a free product |just
product.

5. Using audio to boost conversions : Many marketers across different

niches have reported that using audio and/or video on their sales

page helps boost conversions. You may want to add these elements to

your own landing pages to see if it works for you, too.

Finally, this landing page (shown in the next page) gives you a good example of an
explicit call to action:
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You'll gain instant access, plus...

& Free Subscription To my new FYI Success™ Monthly Newsletter
teaching you how to create and profit from information (ebooks,
articles, e-coaching, physical products, teleseminars, workshops ...
everything to do with selling information!) Once-per-month, you'll
receive a copy of the latest issue jam-packed with useful ideas for giving
your information business an instant boost.,

Simply enter your name and primary email address
and click the “Send My Report” button to get started.

Your Name: I

Your E-mail Address: |

[ Send My Report ]

You'll receive an email from me with a special download link for the free
report, and you'll receive your first issue of FYI Success™. Make sure
you use your primary email address or you'll miss out on the exclusive
inforngation I'll be publishing for subscribers only during the next few
months.

An example of an explicitical | t o actiono.

The call to action doesndt | eave anything to chan

Insteado f s i mp | y subsaripd novg 0,fthis call to action tells the prospect
EXACTLY what they need to do. Specifically, it says:

er your name and pgimary email addre
he RSESpodt Mybutton to get started.

Thereds no ambiYguw too,shoulth ereaee!calls to action that literally leads
the prospect by the hand and directs them to do what you want them to do.

Note: The only thing this page could use is a dose or urgency, such as a scarcity
tactic. For example, this free report may only be free for a limited amount of time. Or
perhaps another enticing bonus could be offered for a limited time or for a limited
number of subscribers.

Adding a sense of urgency would likely boost conversions. And t hat 6s because
doesndét just ask people to subscribe, it tells th
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I f you dondét give people a compelling reason why
may click off thepage, thinking theyo6l!l do it dAlater. o
Unfortunately | ater doesndédt always come, since th

Step 5: SETUP Your Campaign.

Youdbve | earned a |l ot over the |l ast few dozen page
choose keywords, how to structure your AdWords account, and how to create

compelling ads and landing pages.

Now itds time to pull iby-stegformatoget her in a step

Log into your Google AdWords account, go the camg
get startedé

1) Create a new campaign: keyword or placement targeted?
On your campaign management page youbll see yol

You can either click to cr ekeywordaargeted, ocaeateai gn |
a new placement-targeted campaign.

Keyword targeted: This means your ad will show up when someone
searches Google for your keywords, and if you choose, it will also show up
on similar websites in the content network (e.g., on sites where webmasters
have placed AdSense ads).

Placement targeted: This means your ad will show up next to related
content via Googleds content networ k.

For our purposes, weoOr e gtargetegl campaignun a keyword
L‘:’v Online Campaigns show: all | all active | all but deleted
(Pause | [ Resume | [Delete | [ EditSettings | Customize columns +Create a new campaign: keyword-targeted | placement-targeted (2
Click Akegwgetdedod to start a new cat
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2) Preliminary Organization and Targeting

Next youoll be & avkheenr et oy cau épraeg asked t o name you
your ad group. You might do something like:

Campaign : Weight loss
Ad Group : diet pills

Youodl | al so be asked to choose whatMadkeyogruage a|
choices and click Acontinue. 0

3) Create Your Ad
Your next step is to enter your ad.

Note that you dondét have much room, sThatmake s u
means every word and line should promise benefits or arouse curiosity.

Note that the | ink thatodés displ aysed dione stnhbet ahda v
be the actual link to the landing page people will find when they click.

As such, you can make your display |ink Atidyo
then have a longer URL as the actual link. This also enables you to use different
links for tracking purposes.

Headline: Diet Pill Scam? Max 25 characters

Description line 1: Find out which diet pills will land Max 35 characters

Description line 2: 'you in the ER ...or the morgue! | ‘Maxas ehapicters

Display URL: (2 http:// | www. yourdomain.com Max 35 characters
Destination URL: 2 http:4f fwwwyourdomain.com!dietpilli | Max 1024 characters

Your display URL and destination URL do not have to be the same.

~

When youdre finished enteri ngGooggewill nakie,surel i ¢k @
your link works and that your ad meets their preliminary guidelines.
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4) Choose Your Keywords

I f youdbve already
list into the keyword box now.

created a

keyword | ist

Alternatively, you can start building your keyword list now. Google even gives
you suggestions based on the content of your own website.

Remember that this is an ad group, so only choose words based on the specific
ad you created and the landing page you intend to send visitors to.

Enter as many specific words or phrases as you like, one
per line:

diet pill scam |
fat loss pills

weight loss pills

best pill for weight loss

best pill for fat loss

safe weight loss pill

fast weight loss pill

fast diet pills

safe diet pills

are diet pills safe

diet energy pills

appetite supressant pills v

Important note: YWe cannot guarantee that these keywords
will improve your campaign performance. YWe reserve the right
to disapprove any keywords you add. You are responsible for
the keywords you select and for ensuring that your use of the
keywords does not violate any applicable laws.

Sample keywords based on a scan of your site
If they describe your product or service, click '‘Add’. (See our
disclaimer.)

Click categories to view keywords:

¥ Category: way to lose weight

« Add all in this category
« Add
« Add
« Add
« Add
« Add
« Add
« Add

fastest way to lose weight
ways to lose weight

best way to lose weight
guick ways to lose weight
ways to lose weight fast
best ways to lose weight

guickest way to lose weight

» Category: to lose weight

» Category: weight loss

» Category: lose weight

Paste your keywords into the text box. Do NOT forget to add negative keywords

Also be sure to designate exact match

Once youore

, broad match

s aytoiug f ikeeds wwir tientinuecal i ¢ k i

, or phrase match words.

~

5) Choose cost per click (CPC) price and budget.

Now enter the CPC

with your daily ad budget.

I f youdre
optionallyent er

pl anning

(cost

to show your
i "ICPY aontent bid o©.

per c¢click) youdre

Page 50

ads on t he

or t

wi ||

C OonNnif



The Beginner’s Guide to Overnight Traffic™ "/ Steps to Getting Massive Traffic Using Google AdWords”

Tip : I f youbre just getting started using AdW
showing your ads in Googl edatseear wheangbuoéve
tweaked your ads to provide the best results, you can test them

in the content network.

Once youbve entered t he trafle estireatoi f d ,0 aleitc kd adra
your keywords:

Want to purchase the most clicks possible?

» View Traffic Estimator - Enter a CPC and see the estimated rank, traffic, and costs for your keyword(s).

Three things to remember:

Click on AView Traffic Estonpygoutselededkeaywadst m

Once youodre satisfied with the keEoptnerods youodve

6) Create additional ad groups.

At this point you can review what youbve done
your campaign, or choose to create your next ad group.

When youbve finished creati®gvadadroupsp. el i ck

Youdll then be brought to a page informing you
active. Hereds a sample illustration to give you an
like:
1-2 of 2 Ad Groups.
@ | Today v
+ Create new ad group  Yiew all ad groups @) -
[EditBids ][Rename] [Pause][Resume] [Delete] »<Show.-hide COlInE> ¥i| " pone Showalladgroups Y
Ad Group Name Status % Clicks ¥ Impr. CIR 2 Avg. CPC  Cost Avqg. Pos
ad group 2 (sample) Ad Group Paused $0.01 0 0
Ad Group 1 (sample) Ad Group Paused $0.15 0 0
Total - all 2 ad groups - - 0 0
I f youdre not yet ready to go |live with yol
Apausingo ads. On this page you can also res

how well your ad groups are doing.
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This page shows you all the data on your new campaign. However, keep in mind
that there is a delay i so while your site may get traffic almost instantly, those
clicks may not show up for a couple hours.

Notice that each ad group is listed separately, along with your keyword bids, how
many impressions your ad has received (e.g., how many times prospects have
seen it), your click-through rate (CTR), average CPC (cost per click), total cost,
and average ad position.

As you start getting traffic, youdll want to f
give you an idea of how well your ad groups are performing.

You can also click on each ad group separately to review information specific to
each keyword. When you click on an ad group, Google will also inform you if any
of your keywords arenodot ilowhidspeicef,usually due to

Herebs an example of a set of keywords that Go

Keyword Status (2 Current Bid
Max CPC
: Inactive for search
abdominal fat loss O | PLVET SRdlk
Q] Increase guality or bid $0.20 to activate s0.01
fast fat loss 3 Inactive for search
Q) Increase guality or bid $0.15 to activate $0.01
it logs = Inactive for search
Q Increase guality or bid $0.15 to activate s0.01
fat loss body buildin ) [nactive for search
y g Q - Increase guality or bid $0.20 to activate $0.01
fat loss bodybuildin ) | Inactive for search
y J Q Increase guality or bid $0.15 to activate $0.01
Inactive far cearch
fat loss diets T i a4
‘Q ' Increase guality or bid $0.15 to activate $0.01
: - |nactive for search
fat loss exercise EgsR: | HALLIFECIUL STl 0.01
Q ' Increase guality or bid $0.20 to activate $0.
- —— |nactive for search
fat loss nutrition Q $0.01

Increase guality or bid $0.30 to activate

Either the account holder needs to raise his Quality Score for each keyword, or he
needs to bid more to reactive these inactive keywords.

Page 52



The Beginner’s Guide to Overnight Traffic™ "/ Steps to Getting Massive Traffic Using Google AdWords”

Step 6: SELL More by Testing and
Tracking.

One of the most important things you can do to put more money in your pocket is to 1
Start testing and tracking your marketing campaigns.

In essence, this means tracking the performance of your keywords, ads, and landing
pages, and then tweaking them to make them better.

Example : Y ou may create several different AdWords ads, and see which

one performs better. Or you may create different landing pages, test

them against each other, and see which one performs the best. Then
you take your b est performer, tweak it, and run it again to see if

you can further improve performance.

Some people skip this
fine. Il n other words,

)
X <
—

ot »m
o
o ™
o -
—

—_ —
—h =

But this is a mistake.

You see, tweaking your campaigns can make a big impact on your bottom line.

Example: Let s suppose youdre running a campaign

conversion with a profit of $50 for each sale. Now what if you tweak

your sales material so that you produce a 2% conversion rate? That 0s
right, youbve doubl ed Iysteadnofeamning $50 forevery

100 visitors (50 cents per visitor), youdre no\
visitors i or $1 per visitor.

So, is it worth it to track and test? You betitisl Her e 68é ho

1) Choose just one element to test.

The biggest key to testing and tracking success is to just change one element
of your campaign at a time, while holding all other variables constant.

For example, you may test two different headlines on your landing page to see
which performs better.
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That means that the ONLY difference between those two pages should be the
headline. Everything else i keywords, AdWords ad, and the landing pages
themselves i should be the same.

The reason you do this is because if you find a significant difference in conversion
rates, you can attribute the difference to the headline.

Otherwise, if you have other elements that are differenti such as i f youor e
different keywords or the guarantee policies on your landing pages are different i
you wono6ét have any idea what caused the change.

Here are elements of your campaign you may wish to track and test:

The headline of your sales page / landing page.
The opening paragraph of your sales page / landing page.
The price of your p roduct.

Your overall offer.

Your call to action.

The P.S. on your sales page / landing page.
Your guarantee policy.

Your sub - headlines

The headline of your AdWords ad.

The body of your AdWords ad.

The visible (display) URL of your AdWords ad.

Your keyword s -- which keywords produce the highest conversion
rate and return on investment.

1 The format of your product. For example, do you offer it as an
audio product, text product, or video product?

1 How the product is delivered: instant download, shipped in the
mail, or a (hybrid) combination of the two?

91 Does video on your sales page help or hurt your conversion

= =4 =8 4 4 4 -8 9 _9 -5 -9 93

rate? ( For example, a short Acommercial 6 that
benefit of your product, or perhaps video testimonials.)
91 Does audio on your sales page help or hur t your conversion

rate? (For example, audio testimonials.)

Your font style, font size, and font color.

Where you place your testimonials.

Graphics, footers, headers, and overall site design.
Ease of ordering.

Upsells (like one - time - offers).

éand so on.

= =4 =8 -4 A
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Obviously there are plenty of elements you can test in your sales materials.

However, youdll want to focus on those that
conversion changes.

Those main elements include:

The keywordsyo udére using to trigger your ads.
Your AdWor ds ads headline and ad.

Your sales letter headline

Your offer.

= =4 -4 -9

Conversion Tip: Your basic tracking and testing will tell you which elements of

your campaign and sales letter produce the most sales (also known as fihighest
conversions of browsers to buyerso) foryou.However, thatodés not t
story.

You see, merely tracking which sales letter or which ads produce the best

conversion rate doesndt necessarily mean t hat

most profit.

The reason is because sometimes certain sales pages produce a higher refund
rate than other sales letters. So while your conversion rate may be slightly higher
than a different sales letter, the refund rate may actually cancel out any profits.

The reason this sometimes happensisbecaus e a fAhyped upo sal es
raise expectations about the product too high. When the customers get the

product, some of them feel let down. The end result: A higher than normal refund
rate.

Someti mes the sales materi al i s sréptesemtg phed up,
product, or at least gives the customer the wrong expectations about the product.
The end result is the same: A higher refund rate.

Sometimes the AdWords ad can trigger a higher refund rate. This is particularly
true if the prospect reads the entire AdWords ad, but then just skims the product
sales letter. He may misunderstand the product, and thus ask for a refund.

Sometimes certain ads simply produce lower-quality customers. These customers

may be happy to buy your introductory $10 product , but they dondt
budget and/or desire or willingness to invest in your $100 or $1000 backend
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product. So while the refund rate may be low, the backend conversion rate is also
lowé thereby producing a low lifetime value per customer.

This might happen if your AdWords ads and keywords are centered around
bargains, discounts, etc.

You may in effect be attractinglow-d ol | ar customers who wono6t b
ticket backend products. However, you may be able to sell other low-dollar items
to these customers.

Bottom line: Whenever possible, track your customers through the entire sales
funnel.1 t 6s the only way to tell which campaigns are

2) Setup your Google conversion tracker.
Google provides a conversion tracker for your convenience.

All you need to get started is the ability to copy and paste a small bit of code into
your web page. Thi s code fAcookiesd your visitor and s
the Conversion Tracker and displays this data for you.

For example,youcan paste the code on your productobs t
page.

Every time an AdWords visitor completes an action i in this case, makes a
purchase and arrives at your download page i the tracker counts the sale and
reports the data back to you in your AdWords account.

You can use this information to determine which of your keywords, ads, ad
groups and campaigns perform the best.

To set up conversion tracking, log into your AdWords account and click on
fiConversion Tracking 0, andt hen c | iCedeanac tion o.

Next, youoll be asked to name your action (somi
choose what type of action i1t is, and optionall
receive per action (e.g., per sale).

Then youodll answer two quest i oopsionally)ocustomyze ur we |
the tracker.

~

When youbre doRatngeld ck on
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Next youol |l be asked to copy the code thatobés di

Add the tracking code to every page where a user reaches the action. |nsertion Tips

1. Click in the box below to select all code, then copy your selection.
» Make sure to copy the code in its entirety. If you don't copy it all, conversions may not track
correctly.

2. Paste the tracking code into the source code of your action page.
? Make sure to insert the code between the <body> and </body> tags. If you don't, conversions
may not track correctly.

<!-— Google Code for Sample Sale Conversion Page —-

<script language="JavaScript"

ar google conversion id =
rar google conversion language = "en US";
ar google conversion format = "1";

Hi ghlight the ctrld€ atnod cucspey @WChe c
just right <cl i €dpyoda ncdo nenhancdk t o

ode
f

And then your next step is to open up the source file of your web page and paste
the code between the body tags as shown below.

Note: this code should be placed on your download page, thank you page,
subscription confirmation page, or any other page the user sees AFTER he or she
completes the desired action.

3) Optionally, you can use third-party tools to track and test.

The Google Conversion Tracker provides most of the information you need to

track and test your AdWords campaigns. However, some people choose to use

third-party tools to track and analyze their data.

One of the most popular tools is called an fAspl

s ¢ r i Wau can find several of these scripts (both free and paid) by searching in
Google.
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DEFINED: 1 A/ Bo i®dmp | i t Sceiptt 0

An AA/ B0 or dAsplit testo script allows you t ¢
|l etter to see which one is better. The script
some cases, it even statistically analyzes your data to see if there is a statistical
difference.

The way most split testing scripts works is simple:

1) You create two different landing pages or sales pages (Page A

and Page B). Since youbre testing, there should o
difference between the two pages. For example, only the headline
should be different.
2) You load these two different pages onto your website.
3) Then you enter the links for Page A and Page B into your split
test tracking script.
4) Finally, you start sending traffic to the page.
What the script does is randomly show Page A and Page B to your visitors. About
half of your visitors will see Page A and half will see Page B.
The script tracks conversions, so youoll be ab]|
created more sales for you.
4) Analyze the data.
Regardl ess of whether youdre using Googleds toc
is to drive traffic so that you have enough actions to analyze your data.
So when can you analyze the data?
Usually your data will be pretty reliable if you base it on about 30 to 50 actions.
An fiflactiond is some specific event that you wan

This may include a prospect who:

Page 58



The Beginner’s Guide to Overnight Traffic™ "/ Steps to Getting Massive Traffic Using Google AdWords”

Joins your newsletter list.
Buys your product.

Calls you.

Uses a coupon.

Faxes information to you.

Emails you.
éand so on.

=A =4 -8 -4 -4 -4

You define the action you want your prospects to complete when they land on
your page.

Note:Just to emphasi ze:fiachtait®aE 3B-60 disttors.0

Now all you have to do is see which version of your ad or sales letter performed
best. To ensur e ictadlsl ystraetliisathil e and significant,k i
numbers through a stats program rather than j u:

Another Good Reason to Test and Track

One of the best reasons to test and track your marketing is because it puts more
money in your pocket. When you tweak your ads, ad groups, and landing pages,
you instantly add to your bottom line.

But therebds another good r Nanelg,nthelps yougetc])YX and t
(joint venture) partners and affiliates.

You see, potential affili at es | i ke pr omodt®@®mage Aysau v & eu sse d
AdWords to quickly test your landing pages, you can give your potential affiliates

real statistics. You can tell them how well your sales letter converts, and how

much money they can expect to make.

Plenty of marketers approach potential partners without any stats at all. That
means promoting the product is a gamble for the affiliate. By providing hard-core
data, you eliminate the risk for affiliates i and make them eager to promote your
proven product.

Il n our examples above, mainly wedve | ooked at how
landing pages.

However, you should also be tracking and testing your keywords and your ads.

Remember the 80/20 rule:
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Approximately 20% of your keywords will produce 80% of your results.

|l ndeed, this rule applies across other aspects of
20% of your ads produce the bulk of your conversions, too.

As such, you should also be keeping a close eye on the data Google provides you in
your AdWords account.

Drop your low-performing keywords and ads to avoid wasting money.
Take your average performing ads and tweak them to improve them.

Bottom line: You should be focusing most of your time, money, and effort on your
best-performing keywords, ad groups, ads, and campaigns
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Step 7: SAVE Time and Money with These
Tools.

Webve already touched on the most i mportant part
Namely, keeping a close eye on your statistics so you know which keywords, ad

groups, ads, campaigns, and landing pages deliver the best ROl (return on

investment) for you.

The good news is that everything youdve | earned s
immediately to help you make money with Google AdWords. However, the good news

is that 1

Google provides you with other tools
to help you make your campaigns even MORE profitable.

Letds | ook at some of these tool sé

When you | og into your AdWor Goelsta cycoow nsth canldd csl @ ec kt
following page:

Page 61



The Beginner’s Guide to Overnight Traffic™ "/ Steps to Getting Massive Traffic Using Google AdWords”

Optimize Your Ads

= Campaign Optimizer Mew!

Analyze Your Ad Performance

= Ads Diagnostic Tool

Looking for ways to boost the performance of your ads?

The Campaign Optimizer automatically creates a
customized proposal for your campaign.

= Keyword Tool

Are your ads showing for a particular search? Find out
here.

= Disapproved Ads

Build a master list of new keywords for your ad groups

and review detailed keyword performance statistics like

advertiser competition and search volume.

= Edit Campaign Negative Keywords

MNow you can manage your negative keywords--which

help you reduce wasted clicks--at the campaign level.

= Site and Category Exclusion MNew!
Refine your Google Netwaork targeting by preventing
individual websites or categories of webpages from
showing your ads.

= |P Exclusion
Refine your targeting by preventing specific Internet
Protocoal {IP) addresses from seeing your ads.

= Traffic Estimator

Thinking about trying a new keyword? Enter it here and

see an estimate of how well it might perform.

= Ad Creation Marketplace Mew!
Find a specialist to help you create multi-media ads.

Find out which ads have been disapproved and why.

= Conversion Tracking

It's time to make your campaign more efficient and
improve your ROl Learn which ads are the best at
helping you reach your goals.

= My Change History

Browse changes you've made to your account since
January 1, 2006.

Optimize Your Website

= Webhsite Optimizer

Experiment with different versions of a page on your
website to discover the best content for boosting your
business.

Manage Your Account Offline

Download AdWords Editor
Our campaign management application enables you to
make changes offline, then upload your revised

campaigns. (Available in certain languages.)

Google Tools help you make even more money!

Some of these tools youdve | ikely already wused as
the Keyword Tool, Traffic Estimator , the tool that allows you to add negative keywords
to your ad groups or campaigns, etc.
However, there are a few other tools worth noting that you may not have seen
beforeé
Site and Category Exclusion: | f youdre running your ads on
network, youdll want to use this tool to preve]
sites. Here are a few reasons why you might exclude a site or category:
T I'f you run AdSense on your own sites, then
sites so that youdre not paying for clicks
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T I'f youdre trying to run a Al ow keyo campaig
testing before a big launch), you may want to exclude your main
competitorsé sites so they dondt see what vy

1 You may exclude certain websites that you believe have poor quality traffic
and thus will produce low conversion rates.

1 You may exclude certain categories of websites that you believe will

produce low-quality traffic visiting your site.

You may exclude error pages from displaying your ads.

You may excludenon-acti ve (fiparkedo) domains from d

€ and so on.

= =4

IP Exclusion Tool: If you know the IP address of a particular visitor, you can

prevent your ads from displaying for them. For exampl e, i f youbve d
someone at a certain I P address clicks on your
perhaps attempts fraud on your site), you can exclude them from seeing your

ads.

Ads Diagnostic Tool: This tool allows you to find out if a particular keyword is
triggering your ads. If not, Google tells you why not.

Ads Diagnostic Tool

Enter details below to diagnose your ad's behavior

® Search Option 1: Search Terms and Parameters

- Use this option if you're concerned about all ads within your account that should be appearing for a specific search term. For
© Mobile search example. you could check your ad status for the phrase-matched keyword "Hawaiian cruises.” targeted to California users.

Keyword
Google domain: |www google com)| << ex: froogle.google.com, www.google. co.uk
Display language: | English v
User location (® Geographic: | United States v
All regions within this country v
O IP address Format; 300, X008 XK. XXX

Go o gl e 6 BiagAdastic Tool lets you know if a specific keyword is triggering your ad
T and if not, it tells you why not.
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Conclusion: Getting Traffic Starting
Tonight

Congratulations!

Youdre now ready to apply everVhéadiBggyonévés dGsica
Overnight Traffic E to start driving hordes of eager customers to your site.

Hereds a quickiBegiampnerf Tmhafstrategy:S7EO
#11 SELECT your keywords.

#2171 STRUCTURE your account.

#3 1 SEIZE your prospects' attention with your ads.

#417 SEND your prospects to a compelling landing page.

#5171 SETUP your campaigns.

#6 1 SELL more by testing and tracking.

#7 17 SAVE time and money with these tools.

Thatos right, you can I|literally set up a campaign
and i

Within a few hours you can start driving traffic to your site.

n doing s
t

I you can quickly begin testin
sl eeping d

o,
his evening, buil a prospect |

— @
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Grab Your $50 Free Bonus

I f you dondét currentl y hawount, takeCombbagcbuple mihlWes ds acc
right now to create your account at:

https://adwords.google.com/select/main?cmd=Login&sourceid=Yh91503

Remember, the link above is for new accounts. | f you donét see the refe
above link to the $50, then the offer may be over or you may be ineligible. Please see
the introduction of this ebook for more information

Next, | suggest that you start putting a list of keywords together. You can do that
from your account, or you can start here:

https://adwords.google.com/select/KeywordToolExternal

Finally, if you have any questions you can visit the Google Learning Center located
right here:

http://www.google.com/adwords/learningcenter/text/index.html

There youdll find information about a variety of
y o u Ohilled, how to manage an account for a client, and how to use the free Google

Analytics tool to do further tracking and testing on your site.

But you needndét read that sort of information now

Instead, just follow the step-by-step outlined in this ebooké and t hen email
totellme how much money youdre making with Googl e Ac

And so that just leaves this final step:

You taking action.

If you close this ebook right now and forget about it, everything you learned in these

pages will be worthless. But if you take action i if you put aside a couple hours to

create your first campaigni you o6l | soomdheed®&8eghynner 6s Guide to

Overnight TiswdrthiaEGRTUNE to you!

Go ahead and get started nowé because eveislikemomen
leaving a stack of money on your table!
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Recommended Resources

Instant Traffic Pump System How to Pump Massive Targeted Traffic From
Google in 15 Minutes

Webs Traffic Evolution Revolutionary Strategies To Instantly Drive Unlimited
Traffic To Your Websites By Exploiting Proven Traffic Magnets.

Traffic Generation Script : webtrafficscorpion.com Allows Your Customers To
Quickly Generate SEO Optimized Web Pages For Unlimited Traffic! Huge Market!

High Conversions!

Dynamic Web Marketing Secrets Rogue Webmaster Reveals The Dynamic Web
Marketing Secrets Of Master Internet Marketers That Can Drive Multiple Thousands
Of High Quality Targeted Visitors To Your Web Site Daily!

Known Method i Secret Internet Marketing Tactics and Strategies Learn
Secret Tactics And Strategies Of Successful Internet Marketing Millionaires So

Local Businesses (or Anyone) Can Dominate Page One Search Engine Results
(Developed For Local Businesses - Perfect For Internet Marketers Of All Levels)
Packed With Info.

Google Snatch 2 The Free Click Formula 3.0! The Extensive Step By Step Blueprints,
Mindmaps And Flowcharts To Attract Millions Of Visitors Across The Globe, In Large Numbers
Without Google Adwords And Still Without Paying A Dime In Advertising.

Traffic Secrets Unleashed! 75% commissions! Traffic Secrets that Send
Traffic to Your Websites Like The Roadrunner on Speed!

Twitter Traffici the Big Twitter Follow Machine for Cash. 7 days to
transform you into a ATwitter Power Usero to at

business!

Search Engine Traffic Unlimited Web Traffic Send Unlimited Traffic To Your
Website Using Tom Traffic.
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http://linokurci.com1index.hop.clickbank.net/
http://linokurci.seowebhits.hop.clickbank.net/
http://linokurci.consultmat.hop.clickbank.net/
http://linokurci.known101.hop.clickbank.net/
http://linokurci.snatch2.hop.clickbank.net/
http://linokurci.joickle.hop.clickbank.net/
http://linokurci.retweet.hop.clickbank.net/
http://linokurci.tomtraff.hop.clickbank.net/
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The Easy Click Free Traffic from Google, Yahoo, msn ¢é
No More Pay Per Click... Finally A Tool To Get To The Top Of Google, Yahoo, Msn

And Other Search Engines For Free... Practically For Any Keyword.

Massive Targeted Traffic Guaranteed! Amazing Software Allows You To
Increase Targeted Website Traffic To Any Site And Boost AdSense Profits!

PR Massacre i Free Traffic and Backlink Software Still Paying For Traffic And
Backlinks? Keep Your Money In Your Pocket While Flooding Your Website With
Free, Targeted Traffic And Backlinks. This Software Will Have You Never Paying
For Website Promotion Again.

SEO Press Formula i Business in a Box: Free Traffic System
SEOPressFormula, Your Business In A Box System For Driving Massive Free Traffic

From Google, Yahoo & Msn. 5 Hours Of How To Videos, Ebook, & 2 Fee SEO
Optimized Wordpress Themes.

Traffic for your Website with Free Google Tools How To Pump Massive Targeted
Traffic From Google In 15 Minutes Flat! A Five-Step Process, That Will Guarantee You Will Get

A Ton Of Traffic. All Using Free Google Tools On A Consistent Basis, While Also Developing
Inbound Links, Of Which Google Loves.

Web Traffic Evolution Discover The Revolutionary Strategies To Instantly Drive
Unlimited Traffic To Your Websites By Exploiting Proven Traffic Magnets!

Google Traffic Sales Pump People Everywhere That Are Starting An Online
Business Want To Know One Very Important Question: 'How Can | Get More
Traffic To My Site?' Google Traffic Sales Pump Provides The Unique Formula To
Increase Sales With Virtually No Cost!
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http://linokurci.seopress65.hop.clickbank.net/
http://linokurci.trafficluv.hop.clickbank.net/
http://linokurci.petedw.hop.clickbank.net/
http://linokurci.salespump.hop.clickbank.net/

